Международная олимпиада учителей-предметников «ПРОФИ-2019» 
Английский язык, Вариант 2

Составители: И. А. Авраменко, Н. Ю. Тихонович 	


Part 1. Listen to an interview with Paula Stuart, the managing director of an advertising agency, and choose the correct answer (A, B, C or D) for questions 1-6. You will hear the recording twice.
1. Paula feels drawn to the world of advertising because she is
A) a hard-hitting business person.
B) a persuasive person. -
C) a creative person.
D) a talkative person.

Interviewer: Paula, welcome to the studio today. Now you run what is considered by those who know what they're talking about to be a very successful advertising agency. What inspired you to enter the world of advertising? 
Paula: I'm not sure if I know the answer to that but I suppose I've always been a bit of an entrepreneur — not the ruthless kind, of course! I'm certainly not very artistic — never have been — but I have an eye for design. And although I've certainly never had the gift of the gab, I can argue my way out of a corner, and get my own way!

2. What comment does Paula make about her career in advertising?
A) It's been a long and difficult struggle.
B) There have been more bad times than good ones.
C) She quickly got to the top of her profession.
D) She has succeeded despite the setbacks.

Interviewer: But success didn't come overnight, did it?
Paula: Not at all. But it hasn't all been hard grind. I started at the bottom and gradually worked my way up, but I can't say I didn't enjoy it along the way (no comparison of good and bad times). I've had my ups and a few downs, too. But in this field, you've just got to pick yourself up and start all over again!

3. What does she feel are the differences between working in advertising and working in other industries?
A) Success depends exclusively on future achievements.
B) You can make your reputation overnight.
C) You can build on past successes.
D) One inventive idea will guarantee your profitability.

Interviewer: How would you say that the world of advertising compares to working in other fields? 
Paula: Working in advertising's certainly tougher, make no mistake. It's often said in advertising that you're only as good as your last idea. In reality, you're only as good as your next one. Our business is different because it constantly has to break with the past. This need for reinvention obviously affects the industry's culture. There can be very few industries that are expected to have a new idea every day. 


4. Paula says that if you look back on past advertising campaigns, you find that 
A) brand names benefit from high-profile campaigns.
B) people never forget a successful campaign.
C) a campaign which lasts too long can be a disaster.
D) a rejected campaign can be reinvented later.

Interviewer: But is there any evidence to back up what you are saying?
Paula: There's plenty of proof that you can't rely on past achievements! A quick glance at advertising shows that the industry is littered with campaigns that stayed around too long and ended up damaging the brand. So much so that the brand often disappears for ever — a problem one famous and highly successful fashion company encountered in its last campaign.

5. What does she consider to be the secret of continuing success?
A) building up a reliable network of contacts
B) constantly searching for innovation
C) concentrating not on the past or future but on the present
D) having the courage to carry on with what you are doing

Interviewer: So what steps can you take to ensure your long-term survival?
Paula: Well, the only way to 'ensure your long-term survival' as you so aptly put it, is relentless investment in talent and opportunity, and a constant questioning of one's past — the desire to break with what you've created and the courage to start again — the `If it worked yesterday, it certainly won't work tomorrow' sort of philosophy. For example, for most brands, the general thinking is that a strong heritage is considered an asset, a competitive advantage. And on the surface, there doesn't seem anything wrong with that! But it's the conventional view and it presents advertising agencies with an interesting dilemma. How do they succeed as brands? We are, perhaps, an industry that can be trapped by our past glory. Just as a shark has to keep swimming to survive, an agency has to keep evolving to succeed. It has no fixed assets, no past equity to trade, and in reality, very little goodwill.


6. Paula sums up the advertising industry as being one in which
A) the average age of employees is younger than it used to be.
B) long-established brands are beginning to reassert themselves.
C) newcomers are finding it difficult to make a living.
D) the number of employees is constantly shrinking.

Interviewer: So all in all, would you recommend the industry as a career?
Paula: Overall, I would say it's an industry for newcomers. It's an environment where the newcomer is regarded with greater relevance than anything else. And this is probably because as an industry we're obsessed with youth. A 50-year-old creative is an increasing rarity. Or if they're still employed, they're consigned to some branch office in the back of beyond. We're in an industry where, for good or bad. history is suspect and the future is the prize. Of course, any business has to look to tomorrow, especially in facing today's relentless competition. But advertising must uniquely be an industry that has to forget about its past in order to ensure its future!
Interviewer: Paula, thanks for talking to us today. And now ...

Part 2. You are going to read an article about brands. For questions 7-10, choose the answer (A, B, C or D) which you think fits best according to the text.
Bubbly and burgers
[bookmark: _Hlk49961656]When is Champagne not Champagne? The answer is when it is sparkling wine produced outside the Champagne region of France. Unfair trading is a breach of civil law that covers unfair practices towards consumers. Customers are misled into believing that they are buying goods or services associated with a well-known, more established business, through the use of confusingly similar trademarks or trade names. In the UK, unfair trading is known as ‘passing off’ and in the USA as ‘palming off’. The protection of a trading name is essential for an established business because associations with a lesser firm can damage a company’s reputation. Nevertheless, some businesses still try to bolster trade by incorporating descriptive elements or imagery from better known, more attractive brands, into their own signs and logos.
The Champagne growers of France have successfully defended the Champagne brand against any sparkling wine produced outside the Champagne region. So, for example, you will not find any Spanish Champagne on the shelves, only Cava. Other sparkling wines barred from describing themselves as Champagne include: Asti (Italy); Espumante (Portugal); Sekt (Germany); and Shiraz (Australia). Sparkling French wines made outside of the Champagne region are termed Crenmant and Mousseaux. All these ‘copycat’ sparkling wines are made by the traditional Champagne method, in which case they are permitted to state Methode Traditionelle on the label. In the traditional method, the fizz is obtained via a secondary fermentation process inside a sealed bottle. In a budget sparkling wine, the fizz is generated artificially by injecting high-pressure carbon-dioxide gas into still wine prior to bottling, as per carbonated drinks. Carbonated wines release large bubbles to develop foam that rises and subsides quickly, whereas Champagne releases uniquely fine bubbles that rise slowly to create long-lasting foam.
The defence of the Champagne name has not been entirely successful. Elderflower ‘Champagne’ is a favourite non-alcoholic summer drink in the UK. It self-ferments to produce Champagne-like foam when the bottle is opened. In 1993, the Thorncroft Vineyards in Surrey, England, successfully defended a passing-off lawsuit when the judge deemed that the risk of damage to the reputation of genuine Champagne was negligible, even though Thorncroft had presented the drink in a champagne-style bottle with a wired cork. Despite this initial ruling, the decision was overturned in an appeal case a few months later. The judges felt that consumers might believe that the drink was a non-alcoholic version of Champagne, and that to maintain its exclusiveness, only authentic Champagne could describe itself as Champagne. Other drinks manufacturers have found it necessary to protect their brand’s identities by invoking the passing-off law. Sherry and Port are names that are restricted to fortified wines that emanate from Jerez in Spain, and the Douro Valley in Portugal, respectively. Warninks Advocaat is a traditional egg and brandy liqueur made in Holland since 1616, which Keeling’s Old English Advocaat failed to usurp in 1979. In 2010, Diageo Smirnoff Vodka prevented Intercontinental Brands from selling a cheaper vodka-containing drink named Vodkat, primarily because it did not contain the necessary 37.5% alcohol to be classed as vodka.
A passing-off claim is likely to succeed in circumstances where the consumer might be deceived into purchasing a product that is similar to that of a claimant who has a strong brand identity and a reputation to protect, that is to say, there is a risk of damage to the claimant’s ‘goodwill’. A passing-off claim is less likely to succeed when the defendant is innocently using his or her own name, or the claimant’s product and labelling are not distinct enough to distinguish it as only belonging to them. Norman McDonald ran a small restaurant named McDonald’s Hamburgers Country drive-in. He fell foul of the McDonald’s restaurant chain by including two lit golden arches in his sign. He was forced to remove the arches and add Norman in front of McDonald’s on the sign, so as not to misrepresent the business as a McDonald’s franchise.
McDonald’s has taken legal action against several businesses that refused to drop Mc from their trading name, including those with very similar names, such as MacDonald’s and Mcdonald. McDonald’s have not always won their legal cases. However, they were more likely to succeed if the defendants had a clear association with a food service that could be confused with McDonald’s. So a fast-food outlet in the Philippines named MacJoy was forced to change its name and became MyJoy; Elizabeth McCaughey had to alter the name of her coffee shop from McCoffee, which was a play on her name; and a Scottish sandwich-shop owner was restrained from using the name McMunchies; but McChina Wok Away was permitted because it was ruled that McChina would not cause any confusion amongst customers. It was also indicated that McDonald’s did not have exclusive rights to the prefix Mc. This was confirmed when McDonald’s lost its case against McCurry despite an earlier ruling that the prefix Mc, combined with colours distinctive of the McDonald’s brand, might confuse and deceive customers. The business had claimed that McCurry stood for Malaysian Chicken Curry.
7. The passage ‘Bubbly and burgers’ is mainly concerned with
A)	Champagne and McDonald’s –these only explain the main point given in answer C by way of examples.
B)	‘copycat’ food and drink – this statement is too broad, the text does not deal with all kinds of ‘copycat’ food and drink, only alcoholic drinks and some fast food.
C)	the meaning of ‘passing off’ – Though there is no single sentence that reflects this answer, after reading the whole text it is clear that the text develops and exemplifies the notion of ‘passing off’ and the consequences of this activity. You will need to eliminate other answers.
D)	the impact of ‘passing off’ on trade – is touched on in the first paragraph and occasionally later on but it is not the main thrust of the text.
8. In the passage, the author states that sparkling wine
A)	is often passed off as authentic Champagne – “The Champagne growers of France have successfully defended the Champagne brand against any sparkling wine produced outside the Champagne region. So, for example, you will not find any Spanish Champagne on the shelves, only Cava”.
B)	is not Champagne unless it originates from the Champagne region – “When is Champagne not Champagne? The answer is when it is sparkling wine produced outside the Champagne region of France”, therefore, the opposite is true: Champaign is sparkling wine produced inside the Champagne region of France.
C)	is not allowed to state Methode Traditionelle on the label – “All these ‘copycat’ sparkling wines are made by the traditional Champagne method, in which case they are permitted to state Methode Traditionelle on the label”.
D)	is carbonated by injecting it with carbon-dioxide gas – “In the traditional method, the fizz is obtained via a secondary fermentation process inside a sealed bottle”. A case when “the fizz is generated artificially by injecting high-pressure carbon-dioxide gas” describes carbonating “still wine”.
9. In the passage, the author states that Elderflower ‘Champagne’
A)	is a non-alcoholic Champagne – “Elderflower ‘Champagne’ is a favourite non-alcoholic summer drink in the UK”, the italics indicates that the application of the term “Champaign” here is not conventional.
B)	is a popular low-alcohol summer drink – “a favourite non-alcoholic summer drink”.
C)	is a favourite carbonated fruit drink – “fruit” is not a fact of the text.
D)	is similar to Champagne in the foam it produces – “It self-ferments to produce Champagne-like foam”.
10. The passage indicates that Norman McDonald
A)	was found to falsely represent his business as a McDonald’s franchise. - “He fell foul of the McDonald’s restaurant chain…”, “He was forced to remove the arches and add Norman in front of McDonald’s on the sign, so as not to misrepresent the business as a McDonald’s franchise”
B)	innocently used his own surname to increase trade – both his innocence and the aim of increasing trade are not facts of the text.
C)	was forced to remove the name McDonald’s from the sign – “He was forced to remove the arches”.
D)	used two lit arches indistinguishable from the McDonald’s logo – “two lit golden arches” are mentioned but not the fact that they were indistinguishable from the McDonald’s ones.

For questions 11-14, think if the following statements agree with the information given in the passage ‘Bubbly and burgers’. Write
(A) if the statement agrees with the information
(B) if the statement contradicts the information
(C) if there is no information on this.
11. Passing off and palming off are different breaches of civil law. B – “In the UK, unfair trading is known as ‘passing off’ and in the USA as ‘palming off’”
12. Champagne production involves two fermentation processes A – “the fizz is obtained via a secondary fermentation process inside a sealed bottle” which suggests there is also a primary fermentation process.
13. Inexpensive sparkling wines are carbonated naturally inside the bottle. B – “In a budget sparkling wine, the fizz is generated artificially by injecting high-pressure carbon-dioxide gas into still wine prior to bottling”
14. Elderflower ‘Champagne’ is a popular summer drink in several EU countries. C – “Elderflower ‘Champagne’ is a favourite non-alcoholic summer drink in the UK”: no reference is made to other EU countries.
Part 3. For questions 15-22, read the newspaper article below and decide which answer (A, B, C or D) best fits each gap in the text.
A left-handed hamburger
A well-known fast-food chain recently published a full-page advertisement announcing that they were introducing a new item to their menu- a 'Left-Handed Burger', (15) ____ specifically for their left-handed customers. According to the advertisement, the dimensions of the new burger were identical to those of the original burger, (16) ___ were the ingredients. The difference was that the ingredients had been rotated by 180 degrees to (17) ___ left-handed people to handle the burger without (18) ___ .
The following day, April 2nd, the fast-food store (19) ___ that the story had been invented as an April Fool's trick and the left-handed burger didn't exist. Nevertheless, restaurants reported that they had been visited by several thousand customers (20) ___ the new burger. Simultaneously, there were many other concerned customers who insisted that staff should provide them with their own right-handed (21) ___. It just proves how readily people can be (22) ___, even on April Fool's day.
15. A obtained		B imagined 		C created 		D generated
16. A while 			B because		C since 		D as 
17. A enable			B endure 		C entitle 		D enlist
18. A problem			B issues 		C difficulty		D damages
19. A confessed		B conflicted		C confided 		D conformed
20. A appealing		B calling 		C attracting 		D requesting 
21. A figure 			B version		C form			D adaptation
22. A trapped 			B disappointed 	C deceived		D betrayed

15C create= to make something (in the given context a hamburger) happen or exist as opposed to generate=cause something to exist.
16D as=in the same way
[bookmark: _GoBack]17A enable=make someone (left-handed people) able to do something
18C difficulty=problem in doing or understanding something. Problem is not suitable due to the absence of an article.
19A confessed= admitted that they have done something wrong (played a joke) as opposed to confided=told something secret or personal to someone who you trust not to tell anyone else
20D requesting=asking for something politely
21B version= a particular form of something that is slightly different from other forms of the same thing
22C deceived= persuaded that something false is the truth

Part 4. For questions 23-28, choose the best answer (A, B, C or D).
23. _____ for drugs to act as antagonists to vitamins.
A) There is a common – if this is the case a noun should follow “common”
B) Because it is common  – calls for the main clause which is not there
C) Common as it is – calls for the main clause which is not there
D) It is common – makes up a complete sentence

24. The fairy slipper orchid _____ in relatively inaccessible mountain forest regions of North America.
A) found only – auxiliary verb is omitted
B) can only be finding – the construction calls for Passive Voice
C) can only be found – correct word order and verb form
D) only to be found – auxiliary verb is omitted

25. On a promontory overlooking the Pacific Ocean _____ of the University of California.
A) lies the Santa Barbara campus – inverted subject-predicate order is used after special expressions of location
B) the Santa Barbara campus lies - inverted subject-predicate order is used after special expressions of location, also this way the syntagm “Santa Barbara campus of the University of California” is broken.
C) lies there the Santa Barbara campus – the use of “there” makes the structure confusing
D) lies where the Santa Barbara – make the sentence devoid of meaning

26. Benjamin Franklin was indeed a practical man; _____ who gave a large part of his life to the service of the American colonies.
A) that he was also an idealist – “that” makes no sense in the context
B) nevertheless, he was also an idealist – account for the semi-colon and forms a complete clause
C) also an idealist – the semicolon calls for a complete sentence with an independent subject in the second part
D) also as an idealist – “as” makes no sense in the context; also the semicolon calls for a complete sentence with an independent subject in the second part


27. The overall strength of a country’s economy is _____ determines the value of its currency.
A) that – in this context should be coupled with “which”
B) whose – should be followed by a noun
C) what – introduces the noun phrase, here a part of the predicate
D) it – impossible in this position

28. The flora of the arid American Southwest is less varied than _____ .
A) the semi-tropical Southeast – does not support the comparison between two floras
B) it is the semi-tropical Southeast – full clause is impossible here
C) the Southeast is semi-tropical - full clause is impossible here
D) that of the semi-tropical Southeast – “that” here acts as a substitute for “flora” thus making the comparison full and logical
Part 5. Questions 29-30 refer to the following poem. Choose the best answer (A, B, C, D or E).

In Reading gaol by Reading town
There is a pit of shame,
And in it lies a wretched man
Eaten by teeth of flame,
In a burning winding-sheet he lies,
And his grave has got no name.

And there, till Christ call forth the dead,
In silence let him lie:
No need to waste the foolish tear,
Or heave the windy sigh:
The man had killed the thing he loved,
And so he had to die.

And all men kill the thing they love,
By all let this be heard,
Some do it with a bitter look,
Some with a flattering word,
The coward does it with a kiss,
The brave man with a sword!

29. The connection developed in this poem is one between
A) the murderer and the brave man.
B) the murderer’s corpse and the objects of love.
C) Reading gaol and the pit of shame.
D) resurrection through Christ and insensitivity.
E) the murderer and all men. - The basic connection developed in this poem is between the murderer and “all men.” Just as the murderer had killed the thing he loved, so do all men, usually in much more subtle ways. Answer (A) connects the murderer’s deeds with only some men, while (B), (C), and (D) describe connections that do not actually exist in the poem.

30. The author implies that brutalizing others
A) will cause physical death.
B) is a result of Original Sin.
C) shows a brave man to be a coward.
D) will cause spiritual death. - Though the wretched man is eaten by “teeth of flame” in the “pit of shame,” it is a spiritual Hell that is more likely to engulf the insensitive person while he and his victim are alive. “All men kill the thing they love,” but the instruments of death range from “a sword” to “a flattering word.”
E) is a cause for being sent to Hell.
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Part 1. Listen to a radio interview with Tom Davies, who spent a year as a volunteer in Nepal, and choose the best answers (A, B, C or D) for questions 1-6. You will hear the recording twice.
1. Why did Tom go to live and work abroad?
A) He was bored with his routine.
B) He saw an advertisement in a newspaper he had bought.
C) He wanted to do something useful.
D) He wanted to take advantage of every opportunity in life.

Interviewer: Today we have in the studio Tom Davies, who's recently returned from a year's stint working as a volunteer in Nepal. Tom, welcome. 
Tom: Hi! 
Interviewer: Now, what originally motivated you to take a year out in what, to most people, seems a rather isolated part of the world? 
Tom: Well, I'd been thinking about doing something of the kind for ages, actually. I felt that I should be trying to put something back into the world, rather than taking what I wanted out of it. Anyway, one day, I picked up a newspaper someone had left on the train, and I saw this advert. In the blurb, it said 'volunteers return to their own country equipped with invaluable professional experience, a wealth of memories, and a whole new perspective on life. I decided that was the job for me. 

2. How did he regard his experience abroad?
A) He thought the time would pass all too quickly.
B) He was worried about being away from home.
C) He was apprehensive about what lay in store.
D) He knew he would have very little time to appreciate his surroundings.

Interviewer: But it must have been difficult leaving family and friends behind for so long. 
Tom: Yes, it was. But when you’re young, you don’t dwell on things like that. You look upon life as a bit of an adventure and you tend to think, `A year — it'll be over in no time at all.' And it was, in a funny sort of a way. Plus the fact that it was so far away, there's no way I could just nip back home for the odd weekend. In fact, I was so busy that I wouldn't have had time to do that anyway. Much better to explore my surroundings, which I did to the full.

3. What does Tom say was the most important thing offered by the organisation?
A) enough money to make ends meet
B) help to readjust on his return home
C) paid travel and accommodation
D) the opportunity to meet fellow volunteers

Interviewer: Now, for those listeners who know very little about the organisation you were working for —is the work really voluntary?
Tom: In as much as you're not paid a salary, yes, it is. But that doesn't mean that you're expected to live on nothing. You get a living allowance, accommodation, insurance and flights all paid for you. You're also given individual training, support and advice before your departure. You do some networking with other volunteers, too. But what clinched it for me was the fact that when you come back to your own country, you get additional support in the form of grants and advice to help you settle back in.

4. What does Tom say about the snow leopards?
A) They are regarded as the most important animals in the Himalayas.
B) Some hunting of the animals is allowed.
C) Larger numbers breed away from inhabited areas.
D) They have become more domesticated.

Interviewer: And did you have any choice in what kind of placement you were given?
Tom: Oh, absolutely. I opted to work in Nepal with an organisation which aimed to achieve conservation through human development. While a colleague and I were working there, we developed our own programme — that was a real challenge! Our aims were twofold: one was to reduce the numbers of snow leopards lost because of illegal hunting. But, at the same time, we set out to increase incomes and opportunities for local communities in the area.
Interviewer: That sounds like a tall order!
Tom: Indeed. Snow leopards are a flagship species for bio-diversity in the Himalayas, and they're one of the world's most endangered cat species. Hunting them is prohibited, but residents view them as a pest because they kill large numbers of livestock.

5. How has the programme Tom and his colleague devised helped?
A) The government runs an insurance scheme for farmers.
B) Farmers have the funds needed to buy more land.
C) Local groups have formed to protect the snow leopard. 
D) Farmers can be compensated for lost animals.

Interviewer: And how did your programme help tackle these difficulties?
Tom: Well, we tackled both issues simultaneously by introducing livestock insurance for farmers, and also through creating savings and credit groups. So how did that work in practice? The two projects were deliberately linked to allow profits from the savings and credit groups to be used in compensation for livestock losses. Donors provided the initial grant and funding for the project but the project itself is owned and run by the local community. So the scheme is self-financing, and the community makes the decisions. Local people can now borrow money to develop business or enterprises.

6. What does Tom say he cannot do at the moment? 
A) Give an example of a profitable local scheme.
B) Show that the number of snow leopards has increased.
C) Prove that fewer snow leopards have been killed by hunters.
D) Promise that profits from his scheme will go back into the community.

Interviewer: Can you give us an example? 
Tom: Certainly. One that springs to mind was the purchase of cheese-making equipment. Local milk's now converted into cheese and sold to trekkers passing through. We hope all this will ultimately help the snow leopard. At the moment it's difficult to determine if there's been a decrease in the number of deaths due to poaching, but what we can say for certain is that many of the herders have started to insure their herd against loss. What we're counting on is that profits from the scheme can be put back into community projects and veterinary services, and benefit the whole region. 
Interviewer: And your own plans for the future? 
Tom: No more travelling for a while, that's for sure — unless it's on holiday. I've done what I set out to do and I'm more than happy with that — but I wouldn't have missed it for the world! 
Interviewer: Tom, thank you ...

Part 2. You are going to read an article about placebos. For questions 7-10, choose the answer (A, B, C or D) which you think fits best according to the text.
Dummy pills
There is an ongoing debate about the merits and the ethics of using placebos, sometimes called ‘sugar pills’. The ‘placebo effect’ is well documented though not completely understood. It refers to the apparent benefits, both psychological and physiological, of taking a medication or receiving a treatment that you expect will improve your health, when in fact the tablet contains no active ingredients and the treatment has never been proven. Any benefit that arises from a placebo originates solely in the mind of the person taking it. The therapeutic effect can be either real and measurable or perceived and imagined.
The placebo effect is a headache for drug manufactures. ‘Guinea pig’ patients, that is to say, those who volunteer for a new treatment, may show positive health gains from the placebo effect that masks the response to the treatment. This has led to the introduction of double-blind trials – experiments where neither the patient nor the healthcare professional observing the patient knows whether a placebo has been used or not. So, for example, in a ‘randomized control trial’ (RCT), patients are selected at random and half the patients are given the new medication and half are given a placebo tablet that looks just the same. The observer is also ‘blind’ to the treatment to avoid bias. If the observer knows which patients are receiving the ‘real’ treatment they may be tempted to look harder for greater health improvements in these people in comparison with those on the placebo.
Whilst the case for placebos in drug trials appears to be justified, there are ethical issues to consider when using placebos. In particular, the need to discontinue placebos in clinical trials in favour of ‘real’ medication that is found to work, and whether a placebo should ever be prescribed in place of a real treatment without the patient ever knowing. In the first circumstance, it would be unethical to deny patients a new and effective treatment in a clinical trial and also unethical to stop patients from taking their existing tablets so that they can enter a trial. These two ethical perspectives are easy to understand. What is perhaps less clear is the distinction between a placebo that may have therapeutic value and a ‘quack cure’ which makes claims without any supporting evidence.
Quackery was at its height at the end of the nineteenth century, when so-called men of medicine peddled fake remedies claiming that all manner of diseases and afflictions could be cured. The modern equivalent of these quack cures are ‘complementary and alternative medicine’ (CAM) which are unable to substantiate the claims they make. There are dozens of these treatments, though the best-known are perhaps acupuncture, homeopathy, osteopathy and reflexology. There is anecdotal evidence from patients that these treatments are effective but no scientific basis to support the evidence. Whilst recipients of CAM can find the treatment to be therapeutic, it is not possible to distinguish these benefits from the placebo effect. Consequently, it is important not to turn to alternative therapies too early but to adhere to modern scientific treatments. Complementary therapies are by definition intended to be used alongside traditional medicine as an adjunct treatment to obtain, at the very least, a placebo effect. With either complementary or alternative therapies the patient may notice an improvement in their health and link it with the therapy, when in fact it is the psychological benefit derived from a bit of pampering in a relaxing environment that has led to feelings of improvement, or it could be nature taking its course.
Patients enter into a clinical trial in the full knowledge that they have a 50/50 chance of receiving the new drug or the placebo. An ethical dilemma arises when a placebo is considered as a treatment in its own right; for example, in patients whose problems appear to be ‘all in the mind’. Whilst a placebo is by definition harmless and the ‘placebo effect’ is normally therapeutic, the practice is ethically dubious because the patient is being deceived into believing that the treatment is authentic. The person prescribing the placebo may hold the view that the treatment can be justified as long as it leads to an improvement in the patient’s health. However, benevolent efforts of this type are based on a deception that could, if it came to light, jeopardize the relationship between the physician and the patient. It is a small step between prescribing a placebo and believing that the physician always knows best, thereby denying patients the right to judge for themselves what is best for their own bodies. Whilst it is entirely proper for healthcare professionals to act at all times in patients’ best interests, honesty is usually the best policy where medical treatments are concerned, in which case dummy pills have no place in modern medicine outside of clinical trials. On the other hand, complementary medicine, whilst lacking scientific foundations, should not be considered unethical if it is able to demonstrate therapeutic benefits, even if only a placebo effect, as long as patients are not given false hopes nor hold unrealistic expectations, and are aware that the treatment remains unproven.
7. The passage ‘Dummy pills’ is mainly concerned with
A) the value and morality of placebo use – “There is an ongoing debate about the merits and the ethics of using placebos, sometimes called “sugar pills”.”
B) the use of complementary and alternative medicine (CAM) – limited to paragraph 4 only.
C) real and imagined treatments – the text discusses imagined effects but not imagined treatments.
D) alternatives to traditional medicine – appears only in paragraph 4 and partly 5.

8. In the passage, the author states that the action of a placebo
A) is entirely understood – “not completely understood”.
B) is entirely psychological – “the apparent benefits, both psychological and physiological”.
C) is based on the active ingredients in the tablet – “the tablet contains no active ingredients”.
A) is based on the patient’s expectations of success – “Any benefit that arises from a placebo originates solely in the mind of the person taking it.”

9. The author suggests that in volunteers, the placebo effect
A) makes positive health gains a certainty – “may show positive health gains”.
B) is random response to a new treatment – it is not stated whether the response is random.
C) may hide the effect of the drug being tested - “those who volunteer for a new treatment may show positive health gains from the placebo effect that masks the response to the treatment”.
D) causes bias in double-blind experiments – actually, double-blind experiments are aimed at avoiding the bias.

10. The author states that it is morally wrong for patients to use placebos
A) instead of their current treatment – “unethical to stop patients from taking their existing tablets so that they can enter a trial”.
B) in clinical drug trials – “dummy pills have no place in modern medicine outside of clinical trials”.
C) if they do not know that they are taking them – “Patients enter into a clinical trial in the full knowledge that they have a 50/50 chance of receiving the new drug or the placebo”.
D) without any supporting evidence – applies to CAM.

For questions 11-14, think if the following statements agree with the information given in the passage ‘Dummy pills’. Write
(A) if the statement agrees with the information
(B) if the statement contradicts the information
(C) if there is no information on this.

11. The author states that quack cures can be likened to complementary and alternative medicine (CAM). A – “The modern equivalent of these quack cures are ‘complementary and alternative medicine’ (CAM)”
12. Complementary medicine should be used separately from traditional medicine. B – “Complementary therapies are by definition intended to be used alongside traditional medicine as an adjunct treatment”
13. Health improvements following complementary or alternative therapies may not have been caused by the therapies. A – “the patient may notice an improvement in their health and link it with the therapy, when in fact it is the psychological benefit derived from a bit of pampering in a relaxing environment that has led to feelings of improvement, or it could be nature taking its course”
14. There can be risks associated with alternative therapies. C – There is no information in the passage on any risks linked with alternative therapies.
Part 3. For questions 15-22, read the newspaper article below and decide which answer (A, B, C or D) best fits each gap in the text.
What is the meaning of life
It is often assumed that a look at our origins will (15) ___ us to the meaning of life. This certainly did not work for Dr Frankenstein's creation. Desperate to know his origins, he discovered the awful truth. Yet what he found did not (16) _____ life's meaning, it just upset him. Perhaps, instead of looking backwards, we should look forwards. What future goal would (17) _____ this life worth living?
The problem with everything being a means to an end, or working towards goals, was identified by the philosopher Aristotle. His (18) _____ was that we do most things for the sake of something else, but unless at least one action is done for its own sake, there is no (19) _____ in doing any of them. 
What gives people's lives value might be (20) ______ the suffering of others or helping one's children. But life is uncertain and we are often thrown off (21) _____ The basic answer is probably that there are more (22) _____ to live than die, and they are found in the living of life itself.
15. A lead		B persuade 		C show 		D influence
16. A relate 		B reveal		C exhibit		D tell
17. A value		B judge 		C make		D rule
18. A discussion	B argument		C reason 		D debate
19. A aspect 		B matter		C design 		D point 
20. A relieving	B releasing 		C relaxing		D relenting
21. A route 		B course		C way 			D plan
22. A purposes 	B excuses 		C reasons		D ideas

15A lead= (especially of roads, paths, doors, signs, information, etc.) to go in a particular direction or have a particular result, or to allow or cause this. 
16B reveal= to tell someone a piece of secret information (life’s meaning)
17C make best collocates with ‘worth living’
18A argument= a reason or reasons why somebody supports or opposes an idea, action (this reason is explained further in the sentence)
19D there is no point=there is no reason
20A relieve=make the pain (suffering) of others less bad
21B off course=in the wrong direction
22C reason= something that makes it right for you to do something

Part 4. For questions 23-28, choose the best answer (A, B, C or D).
23. _____ in nomadic societies is broadly defined.
A) As the concept of family - calls for the main clause which is not there.
B) The concept of family
C) The concept of family that - calls for the continuation of the main clause, which is not there.
D) Because the concept of family - calls for the main clause which is not there.

24. Bruce Barton, _____ , was one of the most successful advertising men of the 1920s.
A) be the son of a minister – an incorrect form of apposition
B) was the son of a minister – clashes with the punctuation and the following use of “was”
C) whom the son of a minister – impossible subordinate clause
D) the son of a minister – a correct form of apposition

25. _____ people to act recklessly, the colour red is the background colour of choice in gambling casinos.
A) It is thought to cause – impossible in a parataxical integration
B) Thought to cause – passive form of the adjectival phrase is applicable to the subject “the colour red”
C) Thinking about causing – inapplicable to the subject “the colour red”
D) To think about causing – inapplicable to the subject “the colour red”

26. Though convinced that the economy was basically sound, _____ .
A) steps were taken by President Hoover to prevent the spread of depression – the given participial phrase cannot be applied to the inanimate subject “steps”
B) preventing the spread of depression took steps by President Hoover – the word order and the verb form make no sense
C) President Hoover took steps to prevent the spread of depression - the given participial phrase can be applied to the subject “President Hoover”
D) the spread of depression was prevented by steps taken by President Hoover – the given participial phrase cannot be applied to the subject “the spread of depression”

27. _____ recover from the setbacks they have experienced in recent years, the economy of the entire country would be positively affected.
A) American car manufacturers should ever – does not form a conditional
B) Ever should American car manufacturers – incorrect word order of a conditional clause
C) Should American car manufacturers ever – a correct form of conditional clause
D) American car manufacturers ever should - incorrect word order of a conditional clause 

28. _____ witness is forbidden in the Federal Courts in the United States.
A) The aggressive cross-examination of – correct word order and the use of preposition
B) Aggressively cross-examine – impossible combination of adverb and 
C) Cross-examination aggressive – could be possible if it were “Cross-examination of an aggressive” though it will still change the meaning of the sentence
D) Aggressive cross-examining – impossible combination of adjective and gerund as a subject
Part 5. Questions 29-30 refer to the following poem. Choose the best answer (A, B, C, D or E).
I met a traveler from an antique land
Who said – “Two vast and trunkless legs of stone
Stand in the desert... Near them, on the sand,
Half sunk, a shattered visage lies, whose frown
And wrinkled lip, and sneer of cold command,
Tell that its sculptor well those passions read
Which yet survive, stamped on these lifeless things,
The hand that mocked them, and the heart that fed:
And on the pedestal these words appear:
‘My name is Ozymandias, king of kings:
Look on my works, ye Mighty and despair!’
Nothing beside remains. Round the decay
Of that colossal wreck, boundless and bare
The lone and level sands stretch far away.”

29. Which most closely describes the poet’s meaning?
A) The British Empire will one day tumble like the statue Ozymandias built.
B) The Egyptian Empire was great but it was destroyed by one man’s lust for power.
C) No man, no matter how great, has the right to set himself up as immortal.
D) The ruined statue and the sand’s reclamation exemplify the futility of man’s life on earth. - The poet meditates on not only the destruction of empires, but on man’s status on earth—the futility of countries building empires or men building statues to themselves because, in time, all vestiges of man’s stay on earth will be hidden, as if by the sands of time. Ozymandias spoke truer than he knew when instructing “Look on my works... and despair!”
E) The ruined statue shows that men should not build “graven images” to celebrate their power.

30. What do lines 4-7 suggest about Ozymandias?
A) He was a lifeless old man.
B) He was conceited and arrogant.
C) The sculptor outlived the model.
D) The sculptor hated him and so executed a perfect likeness.
E) The sculptor captured the man’s coldness and arrogance. - The face of the mammoth statue still retains the frown, wrinkled lip, and sneer of command of the ruler—all words that suggest coldness and arrogance. The poet reveals nothing about the sculptor’s attitude to his model, other than that he captured the likeness well (“its sculptor well those passions read”).
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